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CONSTTTUTION
& SCOPE

The main goal of the Association is to provide children and young
people with opportunities for learning, growth and development
through organized events and activities. The Association focuses

on providing support and assistance to children in difficult
situations, as well as promoting positive values and skills
development. Among the activities organized by the association
are educational workshops, recreational and sports activities,
mentoring and counseling, trips and events with social and
charitable purposes.

@Y The secondary purpose of the Association is to provide assistance
and support to people who face significant problems in accessing
necessary medical care and/or who face financial difficulties due

to medical expenses.

v The ultimate goal is to contribute to the harmonious growth and
development of children and young people, as well as helping
people with medical and financial problems in the community.

“Our vision is to create a world where all children and p "
young people have the opportunity to reach their full / ~
potential. We believe that every child deserves to have
access to quality education, supportive relationships, and Z_
meaningful experiences.”
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CHRISTMAS EVENT
WE RAISE MONEY FOR A SPECIAL CASE
REACH: 300 CHILDREN
DATA: DECEMBER

CHARITY EVENT
WE WILL PROVIDE GIFTS FOR A CHILD
WITH A SPECIAL CASE OF LEUKEMIA
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CHRISTMAS PRESENTS

ORPHANAGES AND NURSING HOMES

?J REACH: 100 CHILDREN + 100 PEOPLE FROM
| NURSING HOMES

} DATA: DECEMBER
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HALLOWEEN EVENT
AT THIS EVENT WE
RAISE MONEY FOR
CHRISTMAS PRESENTS
REACH: 200 CHILDREN
DATA: OCTOBER

We are
hewe!

BACK TO SCHOOL CAMPAIGN
WE OFFERED SCHOOL BACKPACKS FOR
THE CHILDREN IN NEED, WITH THE MONEY
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RAISED FROM UNIVERSE OF CREATIONS CHARITY CAMPAIGN
BEA i 0. CLILBREN gVHEliL-IDEEEED AN UKRAINEAN FAMILY WITH Tl

REACHED: 11 CHILDREN
DATA: SEPTEMBER

DATA: OCTOBER ‘
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EDUCATIONAL EVENT
UNIVERSE OF CREATIONS -
CREATIVE WORKSHOPS FOR CHILDREN
REACHED: 300 CHILDREN
DATA: AUGUST
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\  ENTERTAINMENT EVENT

| INTERNATIONAL CHILDREN'S DAY
| REACHED: 600 CHILDREN

| DATE: JUNE

GIFTS FOR CHILDREN IN SCHOOLS
GIFTS WITH SWEETS IN SCHOOL
REACHED: 200 CHILDREN

DATA: JUNE

FOUNDATION OF THE
CHARITY ORGANISATION
DATE: MARCH 2023



SCOPE OF
ACTIVITIES

BNUTERTATIMENT

INTERNATIONAL CHILDREN’S DAY

Activities as:

Football, Handball, Endurance running, Obstacle course,
Competitions, Workshops, Face-painting, Magic show
Reached: 600 children
Finance: 6000 EURO
Marketing: Facebook Posts, School Poster

The main objective of this event was to bring children together from
different backgrounds to socialize and play together.

PAST BYENTS
202:3



SCOPE OF
ACTIVITIES

EDUCATION

Universe of Creation - Creative workshops for children

Magic of Colours - painting and facepainting workshop
Dream Lights - lantern decoration workshop
Princes and princesses of flowers - workshop to create
flower wreaths
Playful braids - workshop of braids for girls
Magic hands - handcraft workshop
Joy on a plate - cooking workshop
Storytelling mysteries - campfire with stories for
children
Reached: 300 children
Finance: Approx. 1500 Euro
Marketing: Facebook Posts, Facebook Ads, Radio Spot

Through this event, we wanted to bring together young artists and
creators in an atmosphere of fun and discovery. Children had the
opportunity to develop their talents and express their imagination in
a playful and exciting way.

PAST BYENTS
2023
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SPECIAL CASE

THE MONEY RAISED FROM THE CHRISTMAS
EVENT WILL BE DONATED TO A MATERNITY

IN MEDIAS

CHRISTMAS EVENT
REACH: 400 CHILDREN
DATE: DECEMBER
COST: 5000 EURO

BACK TO SCHOOL CAMPAIGN
REACH: 200 CHILDREN
DATE: SEPTEMBER

COST: 2000 EURO N
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EDUCATIONAL EVENT

CRAFT WORKSHOPS FOR CHILDREN

REACH: 400 CHILDREN
DATE: JUNE
COST: 2000 EURO
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EDUCATIONAL EVENT
LIFE SKILLS TRAINING
REACH: 300 CHILDREN
DATE: MAY

COST: 1500 EURO

02
EDUCATIONAL EVENT
HEALTH & NUTRITION WEEK
REACH: 200 PEOPLE

DATE: MARCH

COST: 1500 EURO (4 GYM [
FITNESS MEMBERSHIPS)

CHARITY CAMPAIGN

REACH: 200 CHILDREN + 100 PEOPLE FROM
NURSING HOMES

DATE: DECEMBER

COST: 1000 EURO

HALLOWEEN EVENT
REACH: 200 CHILDREN
DATE: OCTOBER
COST: 1000 EURO
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\ EDUCATIONAL EVENT

}“ CREATIVE WORKSHOPS FOR
/ CHILDREN

REACH: 400 CHILDREN
DATE: AUGUST

COST: 2000 EURO
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L ENTERTAINMENT EVENT
INTERNATIONAL CHILDREN'S DAY

REACH: 800 CHILDREN

DATE: JUNE

COST: 6000 EURO

EDUCATIONAL EVENT

CAREER COUNSELING
| REACH: 300 CHILDREN
| DATE: APRIL

/' COST: 1500 EURO
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CHARITY EVENT

PRESENTS FOR ORPHANAGES AND
NURSING HOMES

REACH: 200 PEOPLE

DATE: MARCH

COST: 500 EURO



COALS
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2024

4 GYM [ FITNESS
MEMBERSHIPS




COALS

VEAR 2024 =2026

1. Launch Core Programs: Begin implementing the core programs, such as educational
support, health services, or mentoring initiatives. Continuously monitor and evaluate
their effectiveness.

2. Fundraising and Grant Writing: Expand fundraising efforts and seek grant
opportunities to secure sustainable funding for your programs.

3. Partnerships and Collaborations: Collaborate with other nonprofits, government
agencies, schools, and community organizations to leverage resources and expand our
reach.

4. Monitoring and Impact Assessment: Develop systems to track the impact of our
programs. Use data to improve program effectiveness and report outcomes to
stakeholders.

5. Awareness Campaigns: Increase public awareness of our charity's mission and
accomplishments through media campaigns, social media, and community events.

YEAR 2026 =202

1. Scale Successful Programs: If certain programs have proven successful, scaling them
to reach a larger audience or expanding into new regions.

2. Diversify Revenue Streams: Explore additional revenue streams, such as merchandise
sales, partnerships with local businesses, or fee-based services that align with our
mission.

3. Long-Term Sustainability: Focus on achieving long-term financial sustainability
through endowment funds, planned giving campaigns, and recurring donor programs.

4. Advocacy and Policy: Advocate for policies and changes that benefit children and
align with our charity's mission. Engage with lawmakers and community leaders.




CONTACT
US
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St.Horea, No. 88
Town: Dumbraveni,
Post Code: 555500,

County: Sibiu
Country: Romania
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+40 732 019 696 soon

mainimici.sufletemari

. @gmail.com
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